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FREELANCING & BUSINESS SKILLS

Al-Assisted Micro
Freelance Services

How to run fixed-price gigs on gig platforms - services, a
volume-tuned Al workflow, listing setup, tiered pricing,
managing turnaround, gig SEO, handling buyers, seller

reputation, and a 30-day plan to your first orders.

10 Chapters Philip Osztromok Generated with Claude

CHAPTER 1: THE OPPORTUNITY
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Course 1 - Chapter 1 - The Opportunity

A "gig" in the platform sense is a pre-packaged, fixed-scope service a buyer purchases
directly, like a product on a shelf — not a negotiated project won through a proposal.
This chapter covers how that transactional model genuinely differs from the ongoing-
client approach this subject's own Freelance Al-Assisted Content Writing course
teaches, and sets realistic expectations before the rest of the course gets into the

mechanics.

$0 Hours Days-Weeks

START-UP COST TO FIRST GIG LIVE TO FIRST ORDER

$5-$50+

TYPICAL GIG PRICE

Two Genuinely Different Business Models

Direct Client Model Gig Platform Model

Find work via proposals and outreach e Buyers browse and purchase your

Scope negotiated per client listing directly

Custom quotes, not published prices Fixed scope, sold as published

) package tiers
A real sales conversation before any

P — Prices are public and fixed, not quoted

Naturally builds toward ongoing Instant purchase — no sales

retainers conversation required

Mostly one-off transactions, though

repeat buyers do happen
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Neither model is strictly better — they suit genuinely different working styles. This course
is entirely about the gig platform side: fixed packages, fast turnaround, and volume

across many small orders rather than fewer larger ones.

Who Actually Buys Micro Gigs

Job seekers Busy professionals

Want a one-time resume refresh or Have a single, specific task they want off
LinkedIn cleanup before a specific their plate quickly — a cover letter, a bio, a
application push, not an ongoing set of captions.

relationship.

Small business owners Individuals with a one-time need

Need occasional quick content without A dating profile bio, a personal project
committing to an ongoing content blurb — genuinely one-off requests a

arrangement. retainer-based service wouldn't fit.

SET EXPECTATIONS HONESTLY

Individual gig prices are typically lower than a negotiated freelance project, so
income here is genuinely volume-driven — many small, fast orders rather than
fewer high-value ones. The upside is a much lower barrier to a first sale: no

proposal, no pitch, just a buyer clicking "buy" on a listing that already exists.

A note on platform-specific figures

Gig pricing norms, platform fees, and seller mechanics all change over time and
vary between platforms. Treat the numbers in this chapter, and the rest of this
course, as a realistic starting reference, and re-verify current terms directly on

whichever platform you choose before listing anything.

Coming up next
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Chapter 2 covers the specific services that work well as fixed-scope micro gigs —

resume rewrites, LinkedIn optimization, social captions, and more.
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CHAPTER 2: WHAT SERVICES YOU CAN OFFER

Course 1 - Chapter 2 - What Services You Can Offer

A service works well as a fixed-scope gig when it has a clear, fast-to-deliver output and

a well-defined starting input — the opposite of an open-ended ongoing engagement.

Here are six that fit the model genuinely well.

B Resume / CV Rewrites THE FLAGSHIP GIG

Rewriting an existing resume for clarity, impact, and formatting. Naturally tiers into
packages (Basic: resume only, Standard: resume plus cover letter, Premium: resume plus

cover letter plus LinkedIn) — a perfect fit for Chapter 5's own tiered-pricing model.

@ LinkedIn Profile Optimization HIGH UPSELL VALUE

Rewriting a headline, summary, and experience section for clarity and keyword relevance.
Sells well as a standalone gig, and pairs naturally as a Premium-tier add-on to a resume

rewrite.

Social Media Captions & Content Calendars VOLUME-FRIENDLY

A fixed batch of captions (e.g. 10 or 30) for a set period, sold as one gig with a clear,

countable deliverable — easy to price and easy to deliver fast.

Cover Letters NATURAL ADD-ON

A single, short document, typically requested alongside a resume rewrite — one of the

most common package-tier upsells in this service list.

® Bio Writing FASTEST TURNAROUND
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Short professional, social media, or dating-profile bios — genuinely tiny in scope, which

makes this one of the fastest, highest-volume services on this list.

# Proofreading & Editing A DIFFERENT SKILL EMPHASIS

Reviewing and correcting an already-written document rather than writing from scratch

— a genuinely different skill (careful reading and correction, not generation) that suits a

different kind of seller than the writing-focused services above.

SOME OF THESE CHAIN TOGETHER NATURALLY

Resume, cover letter, and LinkedIn optimization aren't just three separate gigs —
they're a natural Basic/Standard/Premium progression Chapter 5 builds on directly.
Picking a small cluster of complementary services from this list, rather than one

isolated gig, sets up that tiered pricing structure from the start.

Coming up next

Chapter 3 covers the actual Al-assisted workflow for delivering these gigs fast,

tuned for volume rather than one deep, iterative piece.
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CHAPTER 3: THE AI-ASSISTED GIG WORKFLOW

Course 1 - Chapter 3 - The Al-Assisted Gig Workflow

Freelance Al-Assisted Content Writing built its own workflow around one substantial,
(terated piece. A gig workflow needs to be genuinely different: fast, templated, and
repeatable across many similar orders, since a fixed-price gig is priced for speed, not for

the same depth of back-and-forth iteration.

The Five-Step Gig Workflow

A structured intake form, not a conversation

Buyers fill in a fixed set of questions upfront (current resume, target role, tone
preference) at order time. No discovery call, no back-and-forth — every input
needed arrives with the order itself.

Generate from a reusable prompt template

Build one solid prompt template per gig type once, then reuse it for every
order of that type — only the buyer's own inputs change. This is the single

biggest time-saver in the whole workflow.

A fast, checklist-based review

Check against a fixed quality checklist specific to the gig type, rather than

open-ended iterative editing — consistent and fast, not exhaustive.

Format with a reusable template

Use a standard formatting template per gig type rather than formatting each

delivery from scratch.

file:///C:/Users/emuba/AppData/Local/Temp/tmpgb6rdsym.html




21/08/2026, 15:05

Deliver with a brief personal note

Even at speed, a short, genuinely personal delivery message matters — it's a

small touch that directly feeds the review quality Chapter 9 covers.

A Reusable Prompt Template Example

Built once for the resume-rewrite gig, reused for every order of that type:

You are an expert resume writer. Rewrite the following resume for a
candidate targeting
[TARGET ROLE].

Current resume:
[PASTE CURRENT RESUME]

Rules:

- Lead each bullet with a strong action verb

- Quantify results wherever the input provides real numbers

- Do not invent achievements, dates, or numbers not present in the input
// the guardrail against fabrication

- Keep to one page unless the input is genuinely too long to fit

- Tone: [professional / conversational, per intake form]

THE REUSABLE TEMPLATE IS WHAT MAKES VOLUME WORK PROFITABLE

Building one solid prompt template per gig type, once, is the actual mechanism
that makes fixed-price gig work viable at volume — each new order costs a

fraction of the time the first one did, since the structural work is already done.

Speed doesn't mean skipping the quality check

A fast delivery that's genuinely wrong — a fabricated detail, an obvious error —

costs far more in a bad review than the time saved by skipping the checklist.

file:///C:/Users/emuba/AppData/Local/Temp/tmpgb6rdsym.html




21/08/2026, 15:05

Chapter 9 covers exactly how much a single bad delivery can cost your standing on

the platform.

Coming up next

Chapter 4 covers actually setting up your gig listings — title, package tiers, images,
and the FAQ section.
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CHAPTER 4: SETTING UP YOUR GIG LISTINGS

Course 1 - Chapter 4 - Setting Up Your Gig Listings

Since there's no proposal or sales conversation in the gig model (Chapter 1), the listing
itself has to do the entire job of convincing a buyer to purchase. Every element of it

matters more than it would in a negotiated project.

Anatomy of a Strong Gig Listing

A title that names the exact outcome
" will rewrite your resume to land more interviews" sells; "resume writing" doesn't — the

same specific-over-generic principle this whole subject keeps rediscovering.

Package tiers

Structured Basic/Standard/Premium options, covered in full in this chapter's own section

below.

Gig images and video

The visual thumbnail a buyer sees while browsing — covered below.

An FAQ section

Answers to common buyer questions, addressed before they're ever asked.

Package Tier Structure

Tiers typically differ on scope, deliverable count, turnaround speed, and included
revisions — not on quality. A worked example for the resume-rewrite gig from Chapters
2-3:

WORKED EXAMPLE — RESUME REWRITE GIG
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Basic Resume rewrite only, 3-day delivery, 1 revision
Standard Resume + cover letter, 2-day delivery, 2 revisions

Premium Resume + cover letter + LinkedIn optimization, 1-day delivery, 3 revisions

Chapter 5 covers how to actually price each of these tiers — this chapter is about the

structure, not the numbers.

Images and Video

A buyer browses a grid of thumbnails before ever reading a description — the same
thumbnail-first principle Print-on-Demand Design established for cover design applies
directly to gig listings too. A short intro video meaningfully increases buyer trust and
conversion, since it's the closest thing to a real introduction a buyer gets before

purchasing.

The FAQ Section

Answering common questions directly in the listing — what information you need from
the buyer, how many revisions are included, typical turnaround time — reduces pre-
purchase messaging and sets expectations that make Chapter 8's own revision

management much easier later.

Does my title name the specific outcome, not just the general category?
Do my three tiers differ clearly on scope, speed, or revisions — not just price?
Would my main thumbnail image stand out and read clearly in a small grid?

Does my FAQ answer the questions I'd expect most buyers to actually have?

THE SAME THUMBNAIL PRINCIPLE, A DIFFERENT PRODUCT
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Print-on-Demand Design found that a design has to work at thumbnail size before
anything else matters. The exact same principle applies to a gig listing's own main

image — if it doesn't stand out in a small grid, nothing else about the listing gets a

chance to convince anyone.

Coming up next

Chapter 5 covers actually pricing each package tier.
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CHAPTER 5: PRICING WITH PACKAGE TIERS

Course 1 - Chapter 5 - Pricing with Package Tiers

Freelance Al-Assisted Content Writing covered four different pricing models because
direct-client work genuinely varies. Gig platforms mostly use one dominant model
instead: fixed Basic/Standard/Premium tiers, published upfront, with no custom quoting
at all.

Why Tiered Pricing Works Here

A buyer self-selects their own price point without ever needing a conversation with you
— a direct consequence of Chapter 1's own instant-purchase model. There's also a
genuine pricing-psychology effect at play: placing a middle "Standard" option between a
cheaper Basic and a pricier Premium routinely makes the middle tier the most-purchased

one, since it reads as the balanced, sensible choice next to both alternatives.

What Differentiates a Tier

Recapping Chapter 4: tiers differ on scope (what's included), turnaround speed,
revisions included, and sometimes bundled extras — not on the quality of the work
itself. Every tier should represent your best work; only the deliverable size and speed

change.

Rough Pricing Reference

SERVICE STANDARD PREMIUM

Resume Rewrite $15-$25 $30-$45 $50-$80

LinkedIn Optimization $20-$30 $35-$50 $55-$90
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SERVICE STANDARD PREMIUM

Social Captions (batch) $25-$40 $45-$70

Gig Extras

Beyond the three tiers, most gig platforms support standalone add-ons — rush delivery
for an extra fee is the most common one. This is a genuine additional revenue lever
distinct from the tier structure itself, worth adding once your base tiers are set up and

selling.

SELF-SELECTION, NOT NEGOTIATION

The entire point of tiered gig pricing is that a buyer picks their own price point
with zero back-and-forth. That's the core mechanic distinguishing this pricing
model from Freelance Al-Assisted Content Writing's own quote-based approach
— and it's exactly what makes the instant-purchase model from Chapter 1 possible

at all.

The same undercutting lesson applies here too

Pricing at the very bottom of a category to win purely on price still attracts the
least loyal buyers and the most revision requests, the same pattern this subject has
already found in every prior course. Price for the real work involved, and raise

prices as reviews and seller level (Chapter 9) build up.

Coming up next

Chapter 6 covers the operational side of running many gigs at once — managing

your order queue and realistic delivery-time commitments.
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CHAPTER 6: FAST TURNAROUND AND MANAGING VOLUME

Course 1 - Chapter 6 - Fast Turnaround & Managing Volume

Running several gigs at once, each with its own delivery deadline, is a genuinely

different operational challenge than the sequential, one-client-at-a-time work

Freelance Al-Assisted Content Writing describes. This chapter covers the practical side

of keeping that volume manageable.

Core Operational Principles

Prioritize by deadline, not order
received
Work through your queue based on which

delivery is due soonest, not simply the

order you received first.

Commiit to a turnaround you can
actually hit
Not the fastest theoretically possible time

— the time you can consistently deliver

even on a busy day.

A Real Capacity Calculation

WORKED EXAMPLE

Batch similar orders together

Working through several resume-rewrite
orders in one focused session — same
template, same checklist — is faster than
context-switching between different service

types repeatedly.

Pause new orders when backlog
builds

Most platforms let you temporarily reduce
availability or extend queue length — a

legitimate operational tool, not a failure.

If a resume-rewrite delivery (Chapter 3's own workflow, checklist included) takes roughly

45 minutes, and you commit to a 3-day turnaround with 2 focused working hours per day

available for gig work:
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~2.6 deliveries per day is a realistic sustainable pace — roughly 18 orders per week, not

the theoretical maximum of "however many orders come in."

Run this same rough calculation for whichever service mix you actually offer before
setting your own delivery time commitments — a number pulled from optimism rather
than a real time estimate is the most common cause of the missed deadlines this chapter

is trying to prevent.

Don't advertise a turnaround time you can't consistently hit

Setting an aggressively fast delivery time to look more competitive backfires
directly — a missed deadline damages your on-time-delivery rate, which Chapter 7

covers as a real ranking factor, not just a customer-service issue.

THIS IS AN SEO CHAPTER AS MUCH AS AN OPERATIONS ONE

On-time delivery isn't just about individual buyer satisfaction — it's a metric that
directly affects how visible your gig is to future buyers, covered fully in Chapter 7.

Managing volume well here has consequences well beyond the orders currently in

your queue.

Coming up next

Chapter 7 covers how gig platforms actually rank and surface listings — and exactly

how the delivery discipline from this chapter feeds into it.
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CHAPTER 7: GIG SEO AND GETTING YOUR FIRST ORDERS

Course 1 - Chapter 7 - Gig SEO & Getting Your First Orders

Gig platforms rank listings on something genuinely different from the tag-based search
this subject's other courses have covered — ongoing seller performance metrics matter
at least as much as keyword relevance, which means visibility is earned over time, not

Just set once at listing creation.

What Actually Drives Ranking

Listing relevance Response rate & speed

Title and tags still matter for initial How quickly and reliably you respond to
searchability — the same specific-phrase- buyer messages before and during an
over-generic-word principle this subject order.

keeps rediscovering.

On-time delivery rate Order completion & review score

The direct payoff of Chapter 6's own Cancelled orders and low ratings both
realistic turnaround commitments — weigh against visibility, compounding over

missed deadlines measurably hurt this. every order you complete.

The New-Seller Cold Start

A brand-new gig has no track record yet, so initial visibility is genuinely limited compared

to an established seller with strong metrics. A few honest strategies for the early period:

e A limited-time, genuinely temporary intro price to earn your first reviews — distinct
from Chapter 5's own permanent-undercutting warning, since this is a deliberate,

time-bounded bootstrapping tactic, not a long-term pricing strategy
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¢ Sharing your gig link through your own existing network and social media, rather

than relying purely on platform discovery at first

e Responding to any early inquiry as quickly as possible — this metric starts

compounding from your very first interaction

RANKING IS EARNED THROUGH OPERATION, NOT SET AT LISTING TIME

Unlike a pure keyword-tag marketplace, gig-platform visibility keeps changing
based on how you actually perform order after order. This directly closes the loop
from Chapter 6: the operational discipline of realistic turnaround times and steady
delivery isn't just good customer service — it's the actual mechanism that grows

your visibility over time.

A bootstrap discount isn't a business model

A temporary intro price to earn early reviews is a legitimate tactic; treating that

discount as your permanent price is exactly the undercutting trap Chapter 5

already warned against. Plan explicitly to raise prices once you have real reviews to

show for it.

Coming up next

Chapter 8 covers handling revisions and difficult buyers — the situations most

likely to threaten the metrics this chapter just described.
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CHAPTER 8: HANDLING REVISIONS AND DIFFICULT BUYERS

Course 1 - Chapter 8 - Handling Revisions & Difficult Buyers

A fixed-price gig creates a genuinely different boundary-management problem than a
negotiated freelance project. Every tier promises a specific scope and a specific number
of revisions (Chapter 4) — staying within that boundary, calmly and consistently,

matters more here than in an ongoing client relationship.

Revisions and Scope, Handled Correctly

Revision limits exist for a reason. They protect a fixed price from unlimited free rework
— communicate the limit clearly upfront in your FAQ (Chapter 4), not as a surprise when a

buyer asks for a fourth round.

A revision refines the existing deliverable; a new request changes it. "Adjust the tone'
is a revision. "Also write my cover letter" on a resume-only Basic tier is a new request —

redirect it to the right tier or a gig extra, don't just absorb it for free.

Absorbing scope creep trains buyers to expect it. Every time an out-of-scope request
gets done for free, it becomes the new implicit standard for that buyer, and eventually for

your own reputation.

Communication Norms Are Different Here Too

Gig-platform buyers are often individuals, not professional clients, and may have less
experience with formal business communication than the clients Freelance Al-Assisted
Content Writing describes. Be even clearer and more patient than you might be with a
professional client — the same beginner-friendly instinct Selling Digital Templates applies

to its own template instructions is worth applying here to buyer communication itself.
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When a Buyer Is Genuinely Difficult

Stay professional and keep every exchange on the platform itself, not a personal channel.
Use the platform's own dispute or resolution process rather than letting a disagreement
turn into a personal conflict. For most situations, completing the order exactly as scoped
and moving on calmly is the right call; genuine abuse or bad faith is what the platform's

own resolution process actually exists for.

Have | stated my revision limit and what counts as a revision clearly in my gig's own
FAQ?

When a request goes beyond scope, do | redirect politely rather than absorb it
silently?

Am | communicating instructions clearly enough for someone without professional

business experience?

Am | keeping every exchange on-platform, where the resolution process can actually

help if needed?

MOST DISPUTES ARE PREVENTABLE AT THE LISTING STAGE, NOT THE DELIVERY
STAGE

A clear FAQ (Chapter 4) and well-defined tier boundaries (Chapter 5) prevent the
large majority of revision disputes before they ever happen — by the time a
disagreement reaches delivery, the real fix was usually a clearer listing weeks

EIE

Coming up next

Chapter 9 covers building real seller reputation over time — the level system, and

how today's good delivery compounds into tomorrow's visibility.
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CHAPTER 9: BUILDING SELLER REPUTATION AND LEVELING UP

Course 1 - Chapter 9 - Building Seller Reputation & Leveling Up

Everything from Chapters 6-8 — steady delivery, avoiding disputes, staying
professional — feeds into a genuine, gamified progression system most gig platforms
use, distinct from the testimonial-based reputation-building Freelance Al-Assisted

Content Writing describes.

The Seller Level Track

New Seller Level 1 — Level 2 - Top Rated

Progression is typically based on sustained performance over a rolling period — order
completion count, average rating, response rate, on-time delivery, and a low cancellation
rate all factor in. This is the same set of metrics Chapter 7 already covers as ranking
factors; the level system is essentially that performance made visible and rewarded

formally.

What Leveling Up Actually Unlocks

BENEFIT WHY IT MATTERS

Increased visibility A direct ranking boost beyond what listing relevance alone provides

More gig extras . ) )
More flexibility to add revenue-generating add-ons per gig
allowed

Higher order value )
limit Room to sell larger packages as trust builds
imits

. A signal shown directly to buyers, reducing hesitation on a first
A visible trust badge
purchase
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Upselling Buyers Who Already Trust You

A buyer who's already ordered once and been satisfied is a far easier sale for a related
service than a cold prospect — a resume-rewrite buyer is a natural candidate for LinkedIn
optimization later. This is a legitimate way to grow order value from an already-warm

relationship, not pushy sales tactics.

VOLUME BUILDS REVIEW COUNT FASTER THAN DEPTH DOES

Chapter 1 framed this business as volume-driven rather than depth-driven, in
honest contrast to Freelance Al-Assisted Content Writing's own fewer-but-larger-
project model. This is exactly where that tradeoff pays off: a steady stream of small,
completed orders builds review count and seller-level progress far faster than a

handful of large projects ever could.

Don't try to game the level system

Fake orders, review manipulation, or gaming metrics artificially is a serious

platform-policy violation that can suspend or terminate an entire seller account —
the same account-wide risk this subject's Selling E-books on Amazon (KDP) course
already found for review manipulation there. Real reputation, earned slowly, is the

only version that's actually worth anything.

Coming up next

Chapter 10 — the final chapter — turns everything from Chapters 1-9 into a

concrete 30-day plan from gig setup to your first orders and beyond.
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CHAPTER 10: YOUR 30-DAY ACTION PLAN

Course 1 - Chapter 10 - Your 30-Day Action Plan

Everything from Chapters 1-9 comes together here as one sequence, from choosing

your services through to your first orders and early progress toward leveling up.

Choose your service cluster and build templates

Pick 2-3 complementary services from Chapter 2 (resume, cover letter, and
LinkedIn work well together), and build a reusable prompt template for each

per Chapter 3's own workflow.

Set up your gig listings

Write a specific, outcome-naming title, build your Basic/Standard/Premium
tiers, prepare a strong thumbnail image, and write a clear FAQ per Chapter 4.

Set your tier pricing per Chapter 5.

Calculate capacity and publish
Run Chapter 6's own capacity math to set a turnaround time you can actually
hit, then publish your gigs — considering Chapter 7's temporary intro pricing

to help earn your first reviews.

Promote and deliver your first orders

Share your gig links through your own network, respond quickly to every
inquiry, and deliver orders using your Chapter 3 workflow and its quality
checklist — every delivery counts toward Chapter 7's own ranking metrics from

day one.

Handle revisions professionally, stay on schedule
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Apply Chapter 8's own scope boundaries calmly and consistently, and protect
your on-time delivery rate — the single metric feeding directly into Chapter 7's

own ranking mechanics.

Review metrics and plan to level up

Check your response rate, on-time delivery, and early reviews. Phase out any
temporary intro pricing from Chapter 7, and start planning toward Chapter 9's

own seller-level progression with real, earned reviews.

THE MOST IMPORTANT THING TO DO TODAY

Pick your 2-3 complementary services from Chapter 2 today, and draft one real

prompt template for the first one using Chapter 3's own worked example as a

starting point. A working template in hand is what every later step in this plan
actually builds on.

Course complete

That closes all ten chapters — the gig-platform opportunity and its distinct
transactional model (Ch.1), the service menu (Ch.2), the volume-tuned Al workflow
(Ch.3), gig listing setup (Ch.4), tiered pricing (Ch.5), managing turnaround at
volume (Ch.6), gig SEO and getting first orders (Ch.7), handling revisions and
difficult buyers (Ch.8), seller reputation and leveling up (Ch.9), and this 30-day plan
tying it all together. A combined, portable PDF of the full course is available for

offline reference.
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